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Critical Thinking Questions
1.What characteristics made Vic Ahmed a successful entrepreneur?
Vic Ahmed is self-motivated. He constructed an 80,000 square foot business campus, Innovation Pavilion, to offer office space, event space, as well as house numerous start-ups. Moreover, he has plans to construct 200,000 square foot campus to act as incubator services, office space, maker-space, education as well as training and outreach to the young entrepreneurs.
Ahmed is a risk taker. He created a business hub with of 80000 square foot designed to attract young entrepreneurs. It is a large investment and not sure of the returns and acceptability by the target clients (Chandler, 2019).
Ahmed is an innovation personnel. This is because he founded Innovative pavilion to offer not just the normal business incubator services such as workspace, mentoring, training alongside funding. Innovative pavilion goes extra mile to offer maker space and promotes the growth of niche entrepreneurial (Wolniak, Grebski, & Skotnicka-Zasadzień, 2019).  
Ahmed is a passionate and knowledgeable entrepreneur. He has not only assisted in over 15-20 start ups but also created a business incubator hub to train new young entrepreneurs. Also, he is involved in a plan to create a 200,000 square foot business incubator. 

2.How did their Ahmed and Steven Case's partnership and shared vision of "Rise of the Rest" serve their business goals?
Ahmed and Steven business goal are to assist young entrepreneurs actualize their business ideas and grow the start-ups. They felt that most aspiring entrepreneurs do not possess the entrepreneurial skills necessary to run their business. Therefore, the partnership and the shared vision of “rise of the rest” is intended to enrich and grow entrepreneurs in the respective regions. 

3.Is focusing on smaller cities rather than areas like Silicon Valley a good creative pe strategy, why?
Yes, it a good strategy because in smaller cities do not get attentions that larger cities have but have plenty of educated entrepreneurs. This is because many young entrepreneurs focus mostly in larger cities to get ideas for a business, believing that larger cities are better than smaller cities (Breazeale, & Hustedde, 2017).
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